APA 2010 – “Making Your Website Work For You”


Summary – How to attract visitors to your website

By Pauline Wallin, Ph.D. MarketWithAuthority.com

People find your website in 2 ways:

1. Direct link from email or another website

2. Entering keywords in a search engine

Build links to your site:

· Include link in your email signature

· Post on blogs

· Post on news sites

· Post on Facebook, Linkedin and Twitter

· Use contextual links when possible. Contextual links contain a word or phrase (usually underlined in blue) that points to a specific website. For example, suppose you help people deal with stress. “Deal with stress” is a keyword phrase. When linking to your site, use that keyword phrase rather than your www… address –  e.g., “Get more information on how to deal with stress” 
· Get listed on Google Maps

· Include your URL in your workshop handouts, on business cards, brochures, yellow pages, and other marketing materials.

Optimize your website to be found by search engines:

Use keywords that people are likely to type into search engines:

· In the metatags of your website

· Title tag – be specific. Every page should have its own title

· Description – what your website is about

· In the content of your website

Use popular keywords. To explore possible keywords, use the Google Keyword Tool (Google it.) Enter one or more keywords. Get suggestions for related keywords, and the number of searches for each. To get the most traffic to your site, use the keywords that have the most searches.  

Example: “Counseling” gets more searches than “psychotherapy.” Thus, have the word “counseling” somewhere on your website.

Have quality content on your site:

Relevant to keywords that people are searching on.
Fresh content – update frequently

Keyword-rich content – use keywords in title, 1st paragraph and every 100 words




Join my monthly marketing Q&A conference calls. Sign up at bit.ly/monthlycalls 








